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ABSTRACT 

M.Wahyu Zulfikar. 1602050084. An Analysis of Diction in the Advertising of 

Goods and Service in Analisa Newspaper. Skripsi. English Department of 

Faculty of Teacher Training and Education of University Muhammadiyah of 

North Sumatera (UMSU). Medan. 2020. 

 

The objectives of this research was to identify and describe the types of diction 

used in Analisa newspaper, especially in the advertisement of goods and services. 

Descriptive qualitative research way applied to document and note the data. The 

collected data were analyzed one by one. The data analysis stage consisted of 

identification, classification, and interpretation. The of the data source of this 

research was from 10 advertisements in December 13
th

 2019 edition, 10 

advertisements in the February 21
st
 2020 edition, 10 advertisements in the 

February 25
th

 2020 edition with the total number of advertisements was 30 

advertisements. The results in this research found diction based on denotative 

meaning 17 pieces while connotative meaning was 13 pieces, based on the lexical 

was 8 synonyms, 6 was antonyms, 7 was polysemy, 9 was hypernym and 

hyponym. The dominant diction used in this newspaper was hypernym and 

hyponym diction because it described in detail an advertisement to be conveyed to 

the readers.  

Keywords: diction, goods advertisement and service advertisement 
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CHAPTER I 

INTRODUCTION 

 

A. The Background of the Study 

Exposure to internet media has a large impact on information 

development. As a result, newspapers, television and radio no longer depend on 

the media itself, but are already using internet media. Technological developments 

make people no longer need to spend time just to read the newspaper. 

Seeing the progress and development of information media from time to 

time. It certainly makes Mainstream Media activists work extra hard to arrange 

strategies for the existence of their institutions. So from that writing advertising is 

not just seen to promote or sell goods, but with the use of diction and choice of 

words that are interesting to make the selling value of newspapers rises. This is 

where diction plays an important role to increase the selling value of a newspaper. 

One of the media that will be investigated by researcher is the Analisa 

newspaper. Its one of the newspapers in North Sumatra. In the Analisa newspaper 

there are advertisements of various goods and services, here the researcher will 

examine how important the role of diction or choice of words for writing 

advertisements Analisa newspaper. Plus the value of selling a newspaper is seen 

from the attractiveness of advertisements offered. 

Advertising is marketing to promote goods or services that are useful to 

attract consumers. Advertisements are intended to convey messages intended to 
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the public using the media. However, advertising attracts people who agree to buy 

the product (Kasali 1992: 2). If the advertisements is sent in an attractive 

language, consumers will be interested in buying the product.  

Advertising is basically the use of language, images and videos that are 

structured words that use emotions and forms of imagination so that it affects the 

reader and listener. The language used in making advertisements must be easy for 

readers to understand and be able to attract the attention of consumers to buy the 

product. there is a definition that advertising as all forms of messages about a 

product delivered through newspapers or videos, funded by donors, and addressed 

to all people. Therefore the choice of words is very influential in making 

interesting advertisements to be seen. 

If the readery see every writing of advertisement in a mass media or 

newspaper there are various diction in it. The number of newspapers published in 

Medan are interested to be  researched. In a newspaper, there are many 

advertisements of goods and services that are used to persuade and accompany 

consumers who benefit the advertisers (Durianto 2003:1). Therefore, the 

newspaper is the subject that researcher chose in his research. 

The Analisa newspaper has a lot of advertisements on goods and services. 

The number of goods advertisements and services advertisements in Analisa 

newspaper is interesting to study. In these newspapers advertisements are used to 

provide information about the goods or services offered. Utilization of diction in 

advertising aims to attract the attention of consumers to read the advertisements. It 
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is intended that consumers buy goods and use the services offered by the 

advertisers. 

Diction can be interpreted by the ability to distinguish precisely the 

meaning of the ideas conveyed by the author according to the situation in order to 

be interesting to read. With the use of diction in writing advertisements, 

advertisements become more attractive to consumers. Advertising of goods or 

service advertisements written with various diction can help give value to the 

more valuable advertisements and prevent understanding of different words for 

the reader. The use of Diction in the advertisement of goods and service 

advertisements in Analysis Newspapers will look for profit for the advertisements 

owner. 

Speaking of diction, diction is not just about choosing or choosing words 

but is used to determine the expression of events. For an advertisements to be 

interesting and easy for readers to understand, a good diction must meet the 

requirements. that is, a researcher must master the vocabulary and uses it into a 

sentence that is easily understood by the reader. 

Analisa newspaper is a media in northern Sumatra. It is Published every 

day and contains with a variety of advertisements. It interestes the researcher in to 

analyze the media, and to give the importance of, using diction advertisements of 

goods and services in order to attract the interest of the public to buy the products 

offered. 
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With this research the researcher can add someone's insights about diction 

so that other people can understand their insight in an advertisement of goods and 

services in which actually there are interesting things that can be learned in terms 

of language. 

 . 

B. Identification of the Problem 

Based on the background above, researcher provided information about the 

problem that will be used as research material: 

1. Diction is influential in writing advertisements of goods and services. 

2. Many readers just read the advertisement of goods and services but do 

not understand the subtitles in the advertisement of goods and services 

containing elements of language, one of them is diction. 

3. The diction is actually easy to understand because it is in the form of 

words. 

4. The researcher sees the advertisements presentation by considering 

diction or word choices which can assess the quality and acountability 

of the printing media itself so it is very interesting to be examined. 

C. The Scope and Limitation 

The scope of this research was about diction, limited on types and used of 

word meaning to conotative and denotative. 
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D. Formulation of the Problem 

Based on the background description above, the research problems were 

formulated as the Following: 

1. what diction used in goods and services in the advertisements in 

Analisa newspaper. 

2. What types of diction are used in goods and services advertisements in 

Analisa newspaper. 

 

E. The Objectives of the Study 

1. To find out types of diction used in goods and services advertisement 

Analisa newspaper. 

2. To find out the used of diction in goods and services advertisements in 

Analisa newspapers. 

 

F.  The Significance of the Study 

Theoretical : 

It was hoped that this research could be useful to be the source of data to 

study advertisement to the students of educational program especially 

when they  

are studying about vocabulary focused on diction be the source of. 

Practical 
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1. Teachers ; the input of the research will be the source information to help 

the teacher to studying diction. 

2. Students ; as the source information to help in studying diction. 

3. Readers or other Researcher ; as the information to do the same topic but 

different point to view. 
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CHAPTER II 

THE REVIEW OF LITERATURE 

 

A. Theoretical Framework 

1. Functional vocabulary 

Vocabulary has the following meanings : 

1. The language component that contains all information about the 

meaning and usage of words in the language. 

2. All words that exist in a language. 

3. All words commonly used by a group of people in the same 

environment. 

4. All words commonly used in the field of science. 

5. List of words arranged like a dictionary. 

Soedjito (1988: 10) said that vocabulary is (a) all words contained in one 

language, (b) the wealth of words owned by a speaker or writer, (c) a list of 

data arranged like a dictionary accompanied by a brief and practical 

explanation . 

Based on the statement above, that the understanding of vocabulary is 

quite broad is not limited to vocabulary. Understanding vocabulary, i.e. words 

that are mastered by someone, words that are in one language, words used in 

one field of science, words arranged in an alphabetical dictionary accompanied 

by brief and practical explanations. 
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1.1 Types of Vocabulary 

a) Synonym 

Tarigan (1984: 78) says that Synonyms are words that contain the same 

core meaning, but differ in word values. 

Example:  Beautiful = Attractive, Pretty, Lovely, (ADJECTIVE) 

  Funny = Humorous, Hilarious, Hysterical (ADJECTIVE) 

b) Antonym 

Tarigan (1984: 79) says that Antonyms are words that contain meanings 

that are the opposite or opposite of other words. 

Example: Fat and skinny  

Young and old  

c) Homonym 

 

Homonyms are expressions (words or phrases or sentences) in the same 

form with another expression, but with a difference in meaning between the 

two the phrase. In other words, the form is the same (even in language The 

Indonesian writing is the same, the pronunciation is the same) but the meaning 

is different. 

Example : Blue: warna 

Blue: perasaan sedih 

Lie: posisi horizontal 

Lie: kebohongan 
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d) Hypernim and Hyponym 

Hypernim are words that represent many other words. The word hypernim 

can be a common word for mentioning other words. While hyponyms are 

words that are represented by the word hypernim. Generally the words 

hypernim are a category and hyponyms are members of the word hypernim 

 Example : Hypernim:  fruit 

Hyponyms: mangoes, oranges, watermelons, melons 

 

1.2 Diction 

In knowing the usual dictionary word translated become a dictionary. 

whereas, basically, words dictionaries are about word determination. then in 

Indonesian we are introduced to the word diction from English, Dictionaries 

that should be interpreted as 'how to pronounce words' (Wojowasito, full 

dictionary, page 42).  

So, diction as word usage,especially on matters of truth, certainty, or 

activeness (Sumadiria 2008:40).diction can be interpreted as the use of the 

right words and in accordance with their use in conveying ideas so that certain 

effects can be obtained as desired (KBBI, 2005: 264). The choice of words not 

only talks about the accuracy of the use of  words, but also talks about words 

that are used to not damage existing factors (Keraf, 2009: 24). 

Keraf (2009) states that three main points about Diction. First, the choice 

of words or diction includes the understanding of words to express ideas. 
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Second, th(Keraf, 2009)(Soedjito, 1988)(Wijayanti, Gaya Bahasa Dalam Iklan 

Produk Barang Berbahasa Indonesia pada Harian Kompas Edisi Februari 2005, 

2005)(Wijayanti, Gaya Bahasa Dalam Iklan Produk Barang Berbahasa 

Indonesia pada Harian Kompas Edisi Februari 2005, 2005)e choice of words or 

diction with skills to accurately distinguish nuances, meanings of ideas to be 

conveyed and skills to get the form of words that fit the situation. Third, the 

selection of the right and right words only allows a lot of vocabulary. 

Researchers must be good at choosing words to give meaning to the 

message he wants to convey to the reader. The habit of choosing words is not 

due mastering vocabulary or a collection of words that are very many and 

varied, but because the writer is accustomed to writing. As a creative process, 

writing skills may be achieved through an ongoing process of practice 

continuously, not only once directly proficient. 

Choice of words or diction that are not accurate in every word written by 

the author, can have fatal consequences. As stated by famous language experts, 

understanding the choice of words or diction is far greater than that reflected 

by a series of words that. This term is not only used to prove which words are 

right to be used to convey an idea or ideas, but also covering problems, 

language style, and expressions (Sumadiria: 44). 

Based on the discussion above, conclusions can be drawn, diction is the 

ability of a researcher to choose the right words and appropriate to convey an 

idea. That is so ideas can have special effects according to what the writer 
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thinks. The choice of words is not only a question of the correct use of the 

word, but also the effect that results for the reader. 

It can be concluded several forms of choice of words commonly used in 

communication media. Choice of words is divided into three parts, first the 

classification of words, the meaning of words, and changes in meaning 

(Soedjito, 1988). The following explanation. 

 

a. Classification of  Words 

Soedjito (1988, 39-47) said that in relation to the choice of words or what 

we call diction, Indonesian vocabulary can be classified into several types of 

word classifications, namely abstract words, concrete words, general words, 

special words, standard words words, learning words, popular words, non-

standard words, and original words, the following are explanations of some of 

the above word classifications. 

 

1. Abstract word and Concrete word 

Abstract word are words that have a concept or understanding, while 

concrete words are words that have a reference in the form of objects that can 

be absorbed by the senses (Soedjito, 1988: 39). 
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2. general word and special word 

General word are words that are large in scope and include many things, 

on the contrary special word are small words that are even very limited in 

scope (Soedjito, 1988: 41) 

3. Popular word and Study word 

The popular word is a word that is remembered and used by all circles of 

society for communication in daily life, while the word study is a word used 

by scientists or scholars in making or create scientific works, many study 

words taken from foreign languages or region (soedjito, 1988: 43) 

 

4. Standard Word and non-standard word 

The standard word is a word that imitates the rules or a variety of 

languages that have been set, otherwise the non standard word is a word that 

does not emulate the rules or a variety of languages that have been set. 

 

5. Original word 

The original word is a word that comes from our own thoughts or words 

that are truly Indonesian and do not mix with other element. 

 

b. The Meaning of word 
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According to Soedjito (1988: 51) the meaning of words is a series of 

forms and things (things) they refer to. There are various types of word 

meanings including: 

1. Lexical meaning and Grammatical meaning 

lexical meaning is the meaning of the word based on the actual, 

meaning of this word we can see in a dictionary. 

Example:  (1) Budi sells a motorcycle 

(2) Budi sells a motorcycle so he can buy a car 

Grammatical meaning is the meaning of the data generated due to a 

process such as affixation. 

Example:  (1) this car is yellow 

(2) these cars are yellow 

2. Denotative meaning and Connotative meaning 

denotative meaning is also called abstract meaning (keraf, 2009: 27). 

the word scapegoat for example, is actually meaningful goat color is black. 

the meaning of the scapegoat as it is denotative meaning. In a clear form, 

denotative meaning is associated with scientific language because it leads 

clearly to the facts that are specifically the main goal. (Keraf, 2009: 28). 

connotative meaning is the type of meaning that contains motivation  

and responses store emotional values. This meaning occurs because the 

speaker wants to make a feeling of agreement and disapproval of happiness 

or not happy and so on to the reader or listener. 
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3. Straightforward meaning and Figurative meaning 

straightforward meanings are meanings whose references are 

interconnected with other words. 

Figurative meaning is the meaning whose references are not interconnected 

with other words. 

4. Contextual meaning 

contextual meaning is the meaning whose purpose is determined by the 

context of its use. 

c. Change of meaning 

Because the change of time according to Soedjito (1988: 64), 

1.grammatical events 

2. time changes 

3. difference in place 

4. environmental differences 

5. difference in connotation 

In the current study the researchers only discussed the grouping of 

words in relation to selecting words. 

 

 

2. Advertisement 

Advertising is a form of communication to attract an object. In a delivery 

of advertisements expressed verbally, as conveyed through radio and other 
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electronic media. There are also advertisements in the form of writing as we 

can see in newspapers, magazines and billboards. The advertisement contains 

a notification or solicitation which is conveyed to the object so that the object 

is attracted to the contents of the notification. 

Wright (1978: 4) Said advertising is a communication process that has 

such an important influence as a tool to market, to help sell goods or services, 

provide services, as well as ideas or ideas through certain channels in the 

form of persuasive information. 

Based on the understanding of the above we can conclude that 

advertising is a means to promote goods or services that aims to attract 

consumers. advertisements are made so attractive that information and offers 

of a product or service can persuade consumers to buy it. 

a. The Type of advertisement is based on the type of product being 

advertised 

According to Rendra (2009) advertisements are distinguished based on 

the form of the product to be advertised. According to this category. 

Advertising can be divided into 3 parts, advertising goods, advertising 

services and advertising goods and services. The following is an explanation 

of the three forms of advertising according to Rendra. 

1. Advertising of Goods 

According to Rendra (2009: 125) said that an advertisement of goods is 

an advertisement that broadcasts products in the form of tangible or visible 
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forms. The form offered is in the form of durable quality goods, for example 

(sofas, motorcycles, refrigerators, etc.) or does not last long, for example 

(food and beverages), consumer goods and medicines. 

 

2. Service advertisement 

A service advertisement is an advertisement submitted or broadcast 

containing information and solicitation about certain forms of service. For 

example courier services, education, tourism, banking, investment investing, 

hibuaran, transportation, business consultants and many more. in mass media 

or newspapers, service advertisements can be in the form of column 

advertisements, classified advertisements, display advertisements, or 

advertorials. In television and radio advertisements can also use service 

advertisements. (Redra, 2009: 125). 

 

3. Advertising of Goods – Services 

Advertisement that use a product and services at the same time are 

advertisements that offer products with security at the same time, for 

example, motorcycle advertisements also offer service services in it. (redra, 

2009: 126). 

b. Some Components that Exist in the Definition of an Advertisement 

1. Dissemination of information. Advertising is a communication process 

for spreading information.  



17 
 

 
 

For example : new product advertisements, condolence advertisements, 

classified advertisements, job advertisements, etc. 

2. Offer ideas, goods or services. The element contained in advertising is 

the business of offering a form of ideas, goods or services so that they are 

easily understood, followed or used by the object. 

3. an invitation to match the advertiser's wishes. Advertising also takes the 

form of a form of coercion, solicitation, or inducement so that the object 

can act according to or act according to the advertiser's plan. 

4. Non Personal. Basically, advertising is designed based on consideration 

of a matter that is mass / public, both regarding the discussion of 

objectives, message content, media, and communication patterns. 

5. A clear sponsor. Advertising must clearly cost money. For this reason, 

advertisers usually have a clear sponsor, who finances an advertising 

program, in an effort to support the achievement of a particular goal, for 

example the purpose of marketing goods or services. 

c. Benefits of Advertising 

1. Advertising increases the alternatives for consumers. With an 

advertisement, consumers gain knowledge of various types of products / 

services that make many choices. 

2. Advertising supports producers arouse interest in consumers. With 

adverts that appear attractive to the public and beautiful logos generate 

high interest. 
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3. Advertising makes people remember, trust and are interested in the 

products / services offered. 

 

d. Newspapers as Advertising Media 

Newspapers are tools to convey information from data sources to 

consumers or the public. Basically the newspaper is the development of an 

announcement in the form of paper. The newspaper has always been an 

information and advertising medium that has attracted readers. (Syarifudin, 

2010: 29). 

Newspapers are discourses that contain information that is warmly sharp 

and trusted from various aspects of life such as crime, politics, economics, 

sports, domestic and foreign, and many more. 

In Indonesia, newspapers play an important role in advertising to attract 

readers. Overall, the newspaper is the second largest medium for advertising 

compared to radio. Newspapers are usually published every day and therefore 

newspapers can be called daily newspapers. But there are also newspapers 

published every week called weekly newspapers. In life we can understand, 

people can not be separated from the mass media to be able to know various 

information. 
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e. Types of Advertisements Contained in Newspapers 

1. Display advertising 

According to Morissan (2010: 305) Display advertising is a type of 

advertisement consisting of themes and text and a combination of images, 

photographs and other visual displays. This type of advertisement can 

appear on every page of the newspaper and is generally the biggest giver 

of the average newspaper turnover. 

2. Classifieds 

According to Morissan (2010: 305) classified adverts contribute to 

giving a relatively relevant newspaper. Classified advertisements are types 

of advertisements in the form of a series of words or sentences that are 

only placed in the advertisement column. Classifieds in a newspaper do 

not contain images, photos or other visuals. 

3. Special Advertisements and Inserts 

A special advertisement is an advertisement covering government 

announcements, announcements about changes in business and company 

finances. Advertisements related to politics are included in classified 

advertisements. Insert advertisements are advertisements that are not on 

newspaper pages. These advertisements must be printed separately and 

then these advertisements placed or inserted between the pages of the 

newspaper before being circulated to consumers or readers. (morissan, 

2010: 306). 
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B. Conceptual Framework 

The advertisement is mandatory in the newspaper because the use of 

language is very necessary in making advertisements, interesting language can 

make the reader the best to buy the goods or services offered. We can know that 

advertising is not just to sell goods or services, there are many things that can be 

obtained from advertisements, for example the use of diction, but it is unfortunate 

not everyone knows that. 

Therefore the promotion strategy in advertising is an important part of the 

marketing process and therefore the role of diction in stringing words is a way to 

directly influence consumers in making purchasing decisions on advertisements 

marketed in newspapers. This study intends to describe the types of diction and 

their benefits in advertisements in the Analysis paper (North Sumatra). Through 

the study of Dictative Theory, diction is divided into twelve. Types of diction are 

denotations, connotations, abstract words, concrete words, special words, 

common words, scientific words, popular words, jargon, slang words, foreign 

words, and absorptive words. This is the reason I chose this title, that is An 

Analysis of Diction in the Advertising of Goods and Service in Analisa 

Newspaper. 
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C.  Previous Related Study 

Previous studies are the same as this type of research, there are three 

studies. These three research are the researchers' reference. the three research are 

as follows. 

1. This research is titled Diction and Language Style in the column "from 

the editor" and "coverage" of the Experana School Magazine, Bentara 

Wacana Muntiran Middle School. Research was conducted by Nur 

Wijayanti. Nur wijayanti is a college student at Sanata Dharma 

University, Indonesian Language and Literature Education Study 

Program Class of 2003.  

The research aimed to describe the diction or choice of words and style of 

language used in the column "From the Editor" and "Coverage" of the Muntilan 

Eksperana School Magazine. The results obtained from these studies, namely.  

(1) diction in the form of common words: date, match, training, opponent, 

player. For common-non-standard words: in fact, half, shocked, thin, me. For 

standard special words: edition, team, tournament, middle school, February, 

difentives, and for special words. 

non-standard: score, semi-final, final, quarter, foul out, center. 

(2) Language style found is simile, personification, hyperbole, metaphor, 

paradoke, sinekdoke, metonimia. 

The relevance of the research to this research lies in the diction analysis in 

each source. The differentiator of this research with this research The difference 
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is, in terms of data sources, researchers take data from the Analisa newspaper, not 

an experimental school magazine. 

 

2. This research is titled Analysis of the Use of Diction in the Headline of 

South Tangerang Post as a Learning Source for Junior High School, 

Relevant research was conducted by Siti Kartini,  Syarif Hidayatullah 

State Islamic University student in 2013. 

The results of Siti's research were obtained 145 data from six main news 

columns that were used, from the use of the language used it was quite mild and 

the errors found were mostly appropriate. 

Research from Siti Kartini, with research researchers have in common, 

namely the use of diction. Besides having similarities, the research also has 

differences, namely the media used, Siti uses the South Tangerang Post 

Newspaper and researchers use the North Sumatra Analisa newspaper. 

 

3. This research is titled Analysis of Fiction and Language Style in 

Pontianak Post Newspaper Advertising and Service Advertising October 

2016 Edition. Research was conducted by Widyanto, Natalis Haryo. 

2018. Indonesian Literature Education Study Program, Faculty of 

Teacher Training and Education, Sanata Dharma University. 

This research is a qualitative descriptive research. The research method used 

is the documentation method and the method of note taking. The collected data is 
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analyzed one by one. The data analysis stage is in the form of identification, 

classification, and interpretation. 

The results of this study, namely: (1) types of diction used in the 

advertisements of goods and services advertisements Pontianak Post October 

2016 edition, including abstract words, concrete words, general words, special 

words, popular words, studies words, non-standard words, original words and 

absorption words, and denotation words and connotation words; (2) the type of 

language style used, including hyperbole, metaphor, personification, alliteration. 

The use of diction and language style in the advertisement of goods and service 

advertisements gives a persuasive impression on the goods or services offered. 

With this persuasive impression, it is hoped that consumers who read the 

advertisement will be persuaded and interested in buying goods or using the 

services offered. 

The relevance of the research to this research lies in the diction analysis in 

each source. The differentiator of this research with this research The difference 

is, in terms of data sources, researchers take data from the Analisa newspaper 

while this researcher takes data from the Pontianak post newspaper. 



 
 

24 

CHAPTER III 

METHOD OF RESEARCH 

 

A. Research Design 

In conducting the research, the researcher needed research design. This 

research used descriptive qualitative research. According to Bog and Taylor 

(1975: 5 in Moleong, 2014: 4) that qualitative methodology is a research process 

that can produce descriptive data in the form of words written from someone or 

observed behavior. The function of research design is to establish the evidence 

obtained to enable researchers to answer the subject as clearly as possible. In this 

research the researcher used a qualitative approach because it aimed at analyzing 

or understanding written material in context, that was about diction in goods and 

services advertisement in Analisa Newspaper. 

 

B. Source of the Data 

The source of the data in this research was taken from the advertisement of 

Goods and services in Anallisa newspaper on 13
th

 Desember 2019,  page 16 - 17 , 

21
st
 February 2020 page 16-17 , 25

th
 February 2020 16-17. 

According to Sudaryanto (1995: 9, in Kesuma, 2007: 25) that the data is a 

research material. In an analysis, data can be described. The source of the data in 

this study is the advertisement of goods and service advertisements in the Anallisa 

newspaper (North Sumatra). 
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C. Technique of Collecting the Data 

That data accumulation in this research uses documentation technique, 

according to (Basrowi and Suwandi, 2008: 158), documentation technique is the 

process of data accumulation that produces important records relating to data. The 

data are collectied by implementing the procedures as the  

following :  

a. Data collection from the Analisa newspaper.  

b. Look for post advertisements in anallisa newspaper.  

c. Rsearchers read the Anallisa newspaper to find out the types of  

diction 

d. Researchers will collect usage of diction in anallisa newspapern  

and then will be analysis. 

 

D. Technique of Analyzing the Data 

Analysis of a qualitative data is an attempt to organize data, work it into 

units that can be operated and determine patterns to get what is important and 

studied, and make decisions what can be conveyed to others (bogdan and biklen in 

moleong, 2014: 248). The data in this research was an analysis by using the 

procedure as follow: 
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1. Reading and observe advertisements for goods and services in the  

Analisa newspaper. 

2. Understanding the context and examining data based on diction. 

3.  Finding the type of diction found in the Analisa newspaper. 

4. Analyzing and interpreting references or meaning of data found. 
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CHAPTER IV 

DATA ANALYSIS 

 

A. Data 

The data in this research were obtained from advertisements of goods and 

services in the edition of Analisa newspaper on December-13
th

-2019, February-

21
st
-2020 and February-25

th
-2020. Advertisements usually appear in printed mass 

media, such as magazines and newspapers. Advertisements appear in the 

newspaper column which was always published every day. The object of this 

research was to find the use of diction and type of diction found in advertisements. 

Data in diction were classified based on their meaning, there were two, namely 

denotative meaning and connotative meaning. There were six lexical diction, 

namely synonyms, antonyms, homonymy, homophones, homographs, polysemy 

and, hypernym and hyponym. 

From the total of 30 goods and service advertisements, 10  was goods the 

Analisa newspapers on December-13
th

-2019,10 was on February-21
st
-2020 and 10 

was on February-25
th

-2020. Then obtained diction based on denotative meaning 

17 pieces while connotative meaning was 13 pieces. Based on the lexical, 8 was 

synonyms, 6 was antonyms, 7 was polysemi, 9 was hypernime and hyponym. 
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B. Data Analysis  

This research aimed to describe the types of diction used in writing 

advertisements in the Analisa newspaper. The researcher presented some data that 

represented the entire data. Other data which were not included by the researcher 

in the data analysis could be seen in the appendix. The data analysis was as 

follows. 

Table 4.1 

N

No 

 

      Diction Based on the Meaning 

 

      ∑F 

 

    F(%) 

1

   1 

 

Denotative 

 

       17 

 

56,66 % 

2

   2 

 

Connotative 

 

       13 

 

43,33 % 

  

Total 

 

       30 

 

100 % 

 

The results of table 4.1 above was based on the meaning in goods and 

service advertisements which found Denotative was 17 dictions with the 

percentage of 56.66%, and Connotative was 13 dictions with the percentage of 

43.33%.  
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This showed that the use of diction based on the most dominant meaning 

was denotative meaning which meant that the reseacher prefered actual words to 

attract consumer interest in making advertisements. 

 

1. The use of Diction in goods and services advertisements in the Analisa 

newspaper. 

Based on the data above, the use of diction in advertisements of goods and 

services in the Analisa newspaper varied in number. It could be seen that the use 

of one type of lexical diction included synonyms was 8, antonyms was 6, 

polysemics was 7, homographs was 0, homophones was 0, homonyms was 0, and 

Hypernime and attributive hyponym was 9. 

The researcher could conclude that the most dominant process used in 

making advertisements in Anallisa newspaper was Hypernime diction and 

hyponym with the highest percentage meaning, that was the meaning of 

Hypernime and hyponym diction was to provide detailed information on the 

products offered by each advertisement written. 

 

2.  The Type of diction used in the advertisement of goods and services in 

Analisa Newspaper. 

1.1 The Result of the Type of Diction Analysis 

The analysis of the types of diction in analisa newspaper 

advertisement edition on December-13
th

-2019, February-21
st
-2020, 
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February-25
th

-2020 was that the data in the classification of the diction 

based on its meaning was denotative meaning and connotative meaning. 

There were 7 dictions, namely synonym, antonym, homonymy, 

homophones, homographs, polysemy, and hypernime and hyponym. In 

particular, the analysis of diction in the Analisa newspaper advertisement on 

December-13
th

-2019, February-21
st
-2020, February-25

th
-2020 edition would 

be discussed in the description below. 

1.1.1 The results of Synonym diction analysis 

Synonym was a reference in the form of the same meaning of each 

word meaning (Tarigan, 1984: 78). The following was an explanation of an 

example of using Synonym diction in analisa newspaper advertisement. 

a. Edition dated on December 13
th

 2019 

1) Sky frames standart germany, leod free, kedap suara, kuat dan  

kokoh, anti rayap, tahan cuaca, elegan, ramah lingkungan. 

2) Dibutuhkan segera Mekanik spooring, Fasilitas yang didapat,  

bonus dan insentif 

3) Tercecer dan hilang, 2 buah kartu pengawasan 

4) Bimbel tidar ,Lembaga kursus dan pelatihan untuk pns dan  

kedinasan 

 

The word kuat dan kokoh in the advertisement number 1 was a 

lexical synonym because the reference was the same meaning of each 
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meaning word (Tarigan, 1984: 78). The use of the word kuat dan kokoh 

in these advertisements illustrated to consumers that the window products 

on offer had good resistance and were resistant in all weather. 

The words bonus dan insentif in advertising number 2 were 

lexical synonyms because the reference was the same meaning of each 

word meaning (Tarigan, 1984: 78). The use of words bonus dan insentif 

in job advertisements attracts people to register with the company to 

become   employees of the advertised company. 

The words tercecer dan hilang in advertisements number 3 were 

lexical synonyms because the reference was the same meaning of each 

meaning (Tarigan, 1984: 78). The use of words tercecer dan hilang 

written by the author looks more attractive to the reader in an 

advertisement for goods search, making readers see the advertisement that 

was announced. 

The word kursus dan pelatihan in advertising number 4 was a 

lexical synonym because the reference was the same meaning of each 

meaning word (Tarigan, 1984: 78). The use of words kursus dan 

pelatihan in the advertisement, the writer uses synonym diction aims to 

increase the interest of readers to be interested in registering. 
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b. Edition dated February 21
st
 2020 

1) vila brastagi mulai dari 500.000rb suasana nyaman damai dan  

tenang di brastagi 

2) pintu press besi master pintu engsel lebih tebal aneka motif dan  

design 

3) Tercecer dan hilang surat kepemilikan tanah ROSMALA DEWI 

The word damai dan tenang in the advertisement number 1  was a 

lexical synonym because the reference was the same meaning of each 

meaning word (Tarigan, 1984: 78).the existence of the word damai and 

the clarification of the word tenang by the author made the reader think of 

a vacation in the villa and the price offered in the advertisement was not 

too expensive. 

The word motif and design in advertisements number 2 was a 

lexical synonym because the reference was in the form of the same 

meaning of each meaning word (Tarigan, 1984: 78). By using the word 

motif and design in the advertisement number 2 the writer wrote, made 

the reader knew the various types of forms of the door that was being 

advertised so that this advertisement got a plus for the reader. 

The word tercecer dan hilang in advertisements number 3 were 

lexical synonyms because the reference was in the form of the same 

meaning of each meaning word (Tarigan, 1984: 78). The use of words 

tercecer made readers interested in seeing this advertisement, plus the 
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author clarified with the word hilang ,so that readers knew the information 

that which was happened in the advertisement. 

 

c. Edition dated  February 25
th

 2020 

1) Hilang dan tercecer surat asli penyerahan hak ganti kerugian atas  

sebidang tanah. 

The words hilang and tercecer in advertisements number 1 were 

lexical synonyms because the reference was the same meaning of each 

word meaning (Tarigan, 1984: 78). The writer uses the word hilang 

accompanied by tercecer to made the reader interested in reading the 

advertisement that the writer delivers. 

1.1.2 The result of Antonyms diction analysis  

Antonym was a word containing the opposite meaning (Tarigan, 

1984: 79). The following was an explanation of an example of the use of 

Antonym diction in anallisa newspaper advertisement. 

a. Edition dated December 13
th

 2019 

1) sun louvre , atap yang unik karena dapat di buka dan di tutup  

sesuai keinginan.Melindungi dari cuaca panas dan hujan 

2) Buat Program / aplikasi / web.Stok, jual dan beli ,laba dan rugi, 

absensi , payroll, Dll 
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The words buka dan tutup, panas dan hujan in advertisements 

number 1 were lexical antonyms because the words contained opposite 

meanings (Tarigan, 1984: 79). the author used the word buka dan tutup 

in the roof advertisement offered to made consumers interested in reading 

and paying attention to this type of roof. With the addition of the word 

resistant panas dan hujan in advertisements, it made consumers more 

confident that the products on offer could be durable in use. 

The words jual dan beli, laba and rugi in advertising number 2 

were lexical antonyms because the words contain opposite meanings 

(Tarigan, 1984: 79). jual dan beli words  in the advertising program, 

aiming to made it easier for traders to calculate their sales results, and to 

made it easier for traders to calculate sales laba dan rugi in a product 

sold. 

 

b. Edition dated February 21
st
 2020 

1) Menerima tempahan grosir dan eceran cipta karya agung Jendela  

kayu, Tangga kayu, Pintu triplex. 

2) air keruh terobosan teknologi baru pertama di indonesia, cukup 

gunakan1unit Filter  nuze untuk air keruh menjadi jernih 

The word grosir and eceran in advertisements number 1 were 

lexical antonyms because the words contain opposite meanings (Tarigan, 

1984: 79). In this advertisement, the writer made consumers interested in 
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buying products offered on a large scale for grosir and also in a small 

scale, namely eceran so that consumers or readers were interested in 

choosing the products offered. 

The words keruh and jernih in advertisement number 2 were 

lexical antonyms because the words contain opposite meanings (Tarigan, 

1984: 79). The author thinks about the right thing in choosing the Lexical 

word antonym in the nuze filter advertisement which can change water 

keruh to bersih, convincing the reader to buy the product being offered. 

c.  Edition dated February 25
th

 2020 

 

1) Agung jaya , jual dan beli ac bekas Menerima : Bongkar Pasang  

AC, service AC 

2) Penyelesaian tunggakan kartu kredit dan Kta Dengan cara  

penjadwalan cicilan hutang dan lunas dengan disc 30-50% 

words jual and beli in advertisements number 1 were lexical 

antonyms because the words contain opposite meanings (Tarigan, 1984: 

79). In this advertisement, the writer wants to convey that the product 

offered in the advertisement is a place of acceptance jual ac and the author 

also uses the word beli so that readers were interested in buying ac in the 

store. 

The words hutang and lunas in advertisements number 2 were 

lexical antonyms because the words contain opposite meanings (Tarigan, 
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1984: 79). In the advertisement of keredit card repayment services, the 

writer wanted to convey to the reader that consumers could settle credit 

card arrears in installments or hutang and could also pay directly lunas. 

 

1.1.3 The result of  Polysemy diction analysis. 

Polysemy was a form of word that has several meanings (Gorys 

Keraf 2009: 36). The following was an explanation of an example of the use 

of Polysemy diction in analisa newspaper advertisement. 

 

a. Edition dated  December 13
th

 2019 

1) pipa PPR merupakan pipa steril dari bahan plastik tahan panas ,  

dan anti bocor dari berlubang. Anti korasi ,Higienis dan food grade  

,Pipa khusus air panas bertekanan tinggi. 

The word tinggi in advertisements number 1 was a lexical 

polysemy because it has one form of word that had several meanings 

(Gorys Keraf 2009: 36). The meaning of the word tinggi in a pipe 

advertisement was defined as hot temperature so that the reader was sure 

that the pipe product had heat resistance, which was offered in the 

advertisement. 

b. Edition dated February 21
st
  2020 

1) Dibutuhkan tamatan sarjana komputer menguasai photo shop ahli  

tentang SEO gaji 6 juta bagi yang memenuhi kriteria 
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2) Suzuki ertiga 1 tangan memiliki Tipe Gl, matic , hitam 

The word bagi in advertisements number 1 was a lexical polysemic 

because it had one form of word that has several meanings (Gorys Keraf 

2009: 36). In the employee recruitment advertisement, the word bagi 

written by the author in the advertisement means that someone could work 

in a company with predetermined criteria so that the reader will had no 

trouble knowing the type of employee the company wants. 

The word 1 tangan in the advertisement number 2 was a lexical 

polysemy because it had one form of word that had several meanings 

(Gorys Keraf 2009: 36). The meaning of the word 1 tangan was that one 

person only offers a car that uses it so that the writer convinces the reader 

by making a lexical polysemy into the advertisement. 

c. Edition dated  February 25
th

 2020 

1) Horas Medan, Bingung cari pinjaman ? langsung calling saja lae.  

PT. PRS MULTI FINANCE Anggunkan BPKB kendaraan anda, 

bunga 5% langsung cair tidak pakai ribet. 

2) mazda 2, 1 tangan type support , tahun 2013, sangat mulus ,  

asuransi. 

3) tangga alumunium buatan jawa. model A ,model Df,model Pln. 

4) English mandarin Privatetution Guru muda berpengalaman  

tamatan luar negri mengajar dengan metode cepat dan mudah 

,Pengalaman 15 tahun. 
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The word bunga in advertisements number 1 was a lexical policy 

because it has one form of word that had several meanings (Gorys Keraf 

2009: 36). the author writes the word (bungaa) 5% so that readers were 

interested in borrowing money from companies. Meaning bunga In the 

advertisement of PT. PRS MULTI FINANCE was an profit for the 

company. 

The word 1 tangan in the advertisement number 2 was a lexical 

polysemic because it had one form of word that had several meanings 

(Gorys Keraf 2009: 36). The meaning 1 tangan of the advertisement 

written by the writer so that the reader knew that the car being sold was 

used and was still used by one person so that the reader could find out 

more about the car being sold in the advertisement. 

The word model in advertisement number 3 was a lexical 

polysemy because it had one form of word that had several meanings 

(Gorys Keraf 2009: 36). In the word ladder advertisement model the 

writer used it means that the type of ladder that the word was selling 

model aims to attract readers to be interested in reading this part of the 

advertisement. 

The word muda in advertisements number 4 was a lexical 

polysemy because it had one form of word that had several meanings 

(Gorys Keraf 2009: 36). The word muda in a tutoring advertisement was 
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someone who was still half-aged so that it made readers interested in 

learning because the teacher who teaches was still half-aged and had 15 

years of experience. 

 

1.1.4 The result of  Hypernime and Hyponym diction analysis. 

hypernime was which represents many other words whereas 

hyponym was part of the word hypernime. The following was an 

explanation of an example of the use of Hypernime dan Hyponym diction in 

analisa newspaper advertisement. 

 

a. Edition dated December 13
th

  2019 

1) Dibutuhkan segera karyawan. admin ,kepala gudang ,staff  

gudang, pengantar barang, supir 

2) Cuci gudang. perlengkapan tempat tidur bantal , selimut, spring  

bed, bed cover, sofa  

3) Honda Cuci Gudang. brio dp 18,mobilio dp 24,jazz dp 23 

The word karyawan in the advertisement number 1 was a lexical 

hypernime while Admin, kepala gudang ,Staff gudang, Pengantar 

barang,supir was a hyponym lexical because the word hypernime 

represents many other words while the word hyponym was represented by 

hypernime. The meaning of the word karyawan written by the author in 

the advertisement so that the reader was interested in knowing what 
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information the company conveyed while admin , kepala gudang , Staff 

gudang , pengantar barang , supir so that readers knew what parts the 

company needs so that readers don't choose the wrong job. 

The word tempat tidur in advertisements number 2 was a lexical 

hypernime while bantal, selimut, spring bed, bed cover, sofa was a 

lexical hyponym because the word hypernime represents many other 

words while the word hyponym was represented by hypernime. The 

meaning of the word tempat tidur in the advertisement was the item that 

was sold while bantal, selimut, spring bed, bed cover, sofa were the 

types of goods being sold so that it made it easier for consumers to saw 

what products were sold by the shop in the advertisement.  

The word honda in advertisement number 1 was a lexical 

hypernime while brio, mobilio, jazz were a lexical hyponym because the 

word hypernime represents many other words while the word hyponym 

was represented by hypernime. The meaning of honda as written by the 

writer in advertising was a product brand that was currently in a promo 

period, while brio, mobilio, jazz were a type of car, so that readers or 

consumers knew which car was on promotion. 

b. Edition dated February 21
st
 2020 

1) lowongan kerja  pt. Guna indah membutuhkan Karyawan teknisi  

helper, supervisor, surveyor, manager, assiten manager. 
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2) Dibutuhkan karyawan di posisi staff admin, staff gudang, staff  

finance. 

3) Dibutuhkan segera. perusahaan industri bagian penjaga gudang,  

mekanik listrik. 

 

The word karyawan in advertisement number 1 was lexical 

hypernime while technician helper, supervisor, surveyor, manager, 

assistant manager was lexical hyponym. because the word hypernime 

represents many other words while the word hyponym was represented by 

the hypernime. In the advertisement of acceptance at pt. In order, the 

author used the word karyawan to attract readers and helper, supervisor, 

surveyor, manager, assistant manager was the part that Pt. This was so 

that readers knew the types of vacancies that were vacant on the user page. 

The word karyawan in advertisement number 2 was lexical 

hypernime while admin staff technician, staff gudang, finance staff was 

lexical hyponym. because the word hypernime represents many other 

words while the word hyponym was represented by the hypernime. The 

meaning of the word karyawan in the advertisement was a large scope of 

the staff needed by the company while the technicians admin staff, 

gudhang staff, finance staff were the parts needed by the author's 

company so that readers can easily find out what parts were needed. 
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The word perusahaan industri in advertisement number 3 was 

lexical hypernime while penjaga gudang, mekanik listrik was lexical 

hyponym. because the word hypernime represents many other words while 

the word hyponym was represented by the hypernime. The author used the 

word perusahaan industri as a container that requires workers while 

penjaga gudang, mekanik listrik was a part that is needed by companies 

to get new workers. 

 

c. Edition dated February 25
th

 2020 

1) Hot DIP galvanis Menerima tempahan untuk segala jenis  BESI  

UNP,  CNP, INP 

2) Kesempatan berkarir PT. Asia Sinar inti Abadi,Spv Accounting  

Staff, admin sales Staff purchasing. 

3) Phylia pot bunga plastik inject diameter yang tersedia.10 cm,15  

cm,20 cm,25 cm 

 

The word besi in advertisement number 1 was lexical hypernime 

whereas UNP, CNP, INP was lexical hyponym. because the word 

hypernime represents many other words while the word hyponym was 

represented by the hypernime. The word besi in the advertisement was a 

product that will be sold by the shop while UNP, CNP, INP was the type 
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of iron that was being sold. the author used lexical hypernime and 

hyponym to made it easier for readers to knew the products being sold. 

The word PT. Asia Sinar Inti Abadi in the advertisement number 

2 was a lexical hypernime while Spv accounting staff, admin sales, 

purchasing staff was a hyponymous lexical. because the word hypernime 

represents many other words while the word hyponym was represented by 

the hypernime. In the advertisement the author writes, PT. Asia Sinar Inti 

Abadi as a company that was in need of employees while Spv accounting 

staff, admin sales, purchasing staff was a part that was being needed in 

the company. 

The word diameter in the advertisement number 3 was lexical 

hypernime while 10 cm, 15 cm, 20 cm, 25 cm was lexical hyponym. 

because the word hypernime represents many other words while the word 

hyponym was represented by the hypernime. The meaning of the word 

diameter in the advertisement was the size that was sold by the shop, 

while 10 cm, 15 cm, 20 cm, 25 cm was the type of size that the writer 

sells made it easier for the reader to knew the type of pot that would be 

sold in the advertisement. 
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C. Findings  

After analyzing the data contained in 3 edition of Analisa newspapers, the 

edition December-13
th

-2019, February-21
st
-2020, February-25

th
-2020. There were 

findings from this research as follows: 

 

1. The types of diction based on its meaning and lexical diction used in 

advertising writing. Diction based on its meaning was divided into 2 

,denotative and connotative. While lexical diction was divided into 7 

diction, synonyms, antonyms, polysemics, Homographs, Homophones, 

Homonyms, Hypernime and hyponyms. 

 

2. There were 4 types of diction examined with the total number was 30 

lexical dictions. There were 4 types of diction not found ; Homogram, 

homofon and homonym. The advertisers did not use this diction in his 

writing. It could be concluded that many advertisers used hypernime and 

hyponym diction in the advertisements they wrote, because this diction 

aimed to explain in detail the product being sold. 
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CHAPTER V 

CONCLUSIONS AND SUGGESTIONS 

 

 

A. Conclusions 

After the process of analyzing the diction in the advertisement of goods 

and service advertisements of the December-13
th

-2019, february-21
st
-2020, 

february-25
th

-2020 editions, the authors could got the following conclusions: 

1. The use of diction in goods advertisements and service advertisements in 

analisa newspaper aimed to increase the impression for advertisements, so 

that readers got interested in the products offered. The use of proper 

diction in an advertisement had an important effect on the selling value of 

the products offered. 

2. The types of diction found in each newspaper were different, in the diction 

based on its meaning the researcher found denotative and connotative 

meanings, the types of diction based on lexical were found to be 

synonyms, antonyms, polysemi and hypernime as well as hyponyms. 

Researchers did not find the diction of Homographs, Homophones and 

Homonyms. , including 8 synonyms, 6 antonyms, 7 polysemics, 0 

Homographs, 0 Homophones, 0 Homonyms, 10 Hypernime and 

hyponyms. 
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B. Suggestions 

Suggestions In connection with the conclusions and implications that had 

been described, the researchers conveyed the following suggestions : 

1. Other Researchers this research examined the use of diction. Other 

researchers could develop with other topics. For example, with sentence 

structure and so on. 

This research limits the writing in the daily newspaper Analisa The next it 

was expected to be able to take from other newspapers according to the 

research area, the of or use the national newspaper. For example, the 

Medan Post newspaper, Kompas, and so on. 

 

2. Advertisement Creators Newspaper advertisers could use this research as a 

guide in making advertisements. In addition, the use of diction was also 

important to support the advertisements that were made. Advertisers were 

expected to be able to take advantage of diction, especially to beautify the 

words in the advertisement and to provide an attractive effect to readers or 

consumers. 
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3. Student and College Student This research was expected to be useful for 

students and university students. Research that had been done could be a 

reference in learning about diction, especially in advertisements in 

newspapers. This research could also enrich the insight in the use of 

diction in writing. In addition, this research could attract students and 

students to become an advertiser in the mass media. 
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1. Advertisement of Goods and Services in Analisa Newspaper  

a. Edition dated December 13
th

  2019 
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b. Edition dated February 21
st
  2019 
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c. Edition dated February 25
th

  2019 
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2. Analysis Table 

a. Edition Dated December 13
th

  2019 

Tabel 1 

No Advertisement Word Diction 

1 sky frames 

standart germany,leod 

free,kedap suara,kuat dan 

kokoh,anti rayap,tahan 

cuaca,elegan ,ramah 

lingkungan. 

Kuat dan Kokoh Synonyms 

2 Dibutuhkan segera 

Mekanik spooring,Fasilitas 

yang didapat,bonus / insentif 

Bonus dan insentif Synonyms 

3 Tercecer / hilang, 

2 buah kartu pengawasan 

Tercecer dan hilang Synonyms 

4 Bimbel tidar. 

Lembaga kursus dan pelatihan 

untuk pns dan kedinasan 

Kursus dan Pelatihan Synonyms 

5 sun louvre 

atap yang unik karena dapat di 

buka dan di tutup sesuai 

keinginan.Melindungi dari 

cuaca panas dan hujan 

 

 

Buka dan Tutup, 

Panas dan hujan 

Antonyms 
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6 Buat Program / aplikasi 

/web.Stok, jual dan beli ,laba 

dan rugi, absensi , payroll, Dll 

Jual dan Beli , laba 

dan rugi 

Antonyms 

7 pipa PPR merupakan pipa steril 

dari bahan plastik tahan panas , 

dan anti bocor dari 

berlubang.Anti korasi ,Higienis 

dan food grade ,Pipa khusus air 

panas bertekanan tinggi 

Tinggi Polysemi 

8 Dibutuhkan segera karyawan  

 

Admin,Kepala gudang ,Staff 

gudang,Pengantar barang,supir 

Dibutuhkan Segera, 

Admin, Kepala 

gudang ,staff 

gudang, supir 

Hypernime 

and 

Hyponym 

9 Cuci gudang 

perlengkapan tempat tidur 

Bantal ,Selimut ,Spring 

bed,Bed cover,sofa 

Cuci Gudang, 

Bantal,selimut,spring 

bed, bed cover, sofa 

Hypernime 

and 

Hyponym 

10 Honda Cuci Gudang 

Brio Dp 18,mobilio Dp 24,jazz 

Dp 23 

Cuci Gudang, 

Brio,mobilio,jazz 

Hypernime 

and 

Hyponym 
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b. Edition Dated February 21
st
  2019 

Tabel  2 

No Advertisement Word Diction 

1 vila brastagi 

mulai dari 500.000rb 

suasana nyaman damai dan 

tenang di brastagi 

Damai dan Tenang Synonyms 

2 pintu press besi master 

pintu /engsel lebih tebal 

aneka motif/ design 

Motif dan Design Synonyms 

3 Tercecer/hilang 

surat kepemilikan tanah 

ROSMALA DEWI 

Tercecer dan Hilang Synonyms 

4 Menerima tempahan 

grosir dan eceran cipta 

karya agung 

Jendela kayu,Tangga 

kayu,Pintu triplex 

 

Grosir dan Eceran Antonyms 

5 air keruh 

terobosan 

teknologi baru pertama 

di indonesia, cukup 

gunakan 1 unit 

Filter  nuze untuk air keruh 

menjadi jernih 

Keruh dan Jernih Antonyms 
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6 dibutuhkan tamatan sarjana 

komputer 

menguasai photo shop 

ahli tentang SEO 

gaji 6 juta bagi yang memenuhi 

kriteria 

Bagi Polysemi 

7 Suzuki ertiga 

1 tangan memiliki Tipe Gl, 

matic , hitam 

1 Tangan Polysemi 

8 lowongan kerja  pt. Guna indah 

membutuhkan Karyawan 

teknisi helper, supervisor, 

surveyor, manager, assiten 

manager. 

Karyawan. 

Teknisi helper, 

supervisor, surveyor, 

manager, assiten 

manager. 

Hypernime and 

Hyponym 

9 Dibutuhkan Karyawan 

di posisi 

Staff admin,Staff gudang,Staff 

finance 

 

Karyawan. 

Staff admin,Staff 

gudang,Staff finance 

Hypernime and 

Hyponym 

10 Dibutuhkan segera 

Perusahaan industri 

penjaga.gudang,Mekanik 

listrik 

Perusahaan. 

Penjaga 

gudang,Mekanik 

listrik. 

Hypernime and 

Hyponym 
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c. Edition Dated February 25
th

  2019 

Tabel 3 

No Advertisement Word Diction 

1 Hilang / tercecer 

surat asli penyerahan hak ganti 

kerugian atas sebidang tanah 

 

Hilang dan 

Tercecer 

Synonyms 

2 Agung jaya 

Jual – beli ac bekas 

Jual dan Beli Antonyms 

3 Penyelesaian tunggakan kartu 

kredit dan Kta Dengan cara 

penjadwalan cicilan hutang 

dan lunas dengan disc 30-50% 

Hutang dan Lunas Antonyms 

4 Horas Medan 

Bingung cari pinjaman ? 

langsung calling saja lae. PT. 

PRS MULTI FINANCE 

Anggunkan BPKB kendaraan 

anda , bunga 5% langsung cair 

tidak pakai ribet. 

Bunga Polysemi 

5 mazda 2, 1 tangan 

type support , tahun 2013, 

sangat mulus , asuransi 

1 Tangan Polysemi 

6 tangga alumunium buatan 

jawa 

model A  ,model Df,model Pln 

Model Polysemi 

7 English mandarin Private 

tution 

Guru muda berpengalaman 

tamatan luar negri mengajar 

dengan metode cepat dan 

mudah , 

Muda Polysemi 
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Pengalaman 15 tahun. 

8 Hot dip galvanis 

Menerima tempahan untuk 

segala jenis  BESI 

UNP,CNP, INP 

Besi. 

UNP,CNP, INP 

Hypernime 

and Hyponym 

9 Kesempatan berkarir 

PT. Asia Sinar inti Abadi 

-Spv Accounting Staff 
-admin sales 

-Staff purchasing 

PT. Asia Sinar Inti. 

Spv Accounting 

Staff, admin sales, 

Staff purchasing 

Hypernime 

and Hyponym 

10 phylia pot bunga 

plastik inject 

Diameter yang tersedia 

10 cm,15 cm,20 cm,25 cm 

Diameter. 

10 cm,15 cm, 

20cm, 25 cm 

Hypernime 

and Hyponym 

 

 

 


